
BOSS

• A three time a year publication for
Dixon Valve & Coupling Company

• Global publication targeting corporate
CEOs, facility managers and construction
industry experts.

• Circulation 30,000

• Custom publications
• Award-winning design services
• Experienced writers and editors
• Website design and development
• Quality printing
• Customer e-letters

• Event services
• Integrated marketing and media
• Mailing services
• Distribution
• Digital publications
• Social networking

Alter Custom Media

Jeni Mann
Director of Custom Media

Phone 410-468-2705
Fax 443-451-6025

jmann@alteryourview.com
www.altercustommedia.com

1040 Park Avenue, Suite 200 • Baltimore, MD 21201
410.752.3504 • alteryourview.com
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WHAT WE OFFER

GREATER LIVING

• A seasonal consumer publication for the
Greater Baltimore Medical Center

• The publication shares health information
and GBMC patient success stories.

• Targets women ages 35 to 55 in the
greater Baltimore area who have an annual
household income of $75,000

• Circulation: 100,000

C O N N E C T I N G T O I N D U S T R Y

SPR ING 20 1 1
asia/pacific – fall 2011

Dixon Cel ebrate s 9 5 Years

Talking Trash
Why recycling means ‘green’ in more ways than one.

PLUS: Building a better landfill

16 Warren Buffett

The “Oracle of Omaha”

20 Voluntourism Takes Off

Vacations that give back

26History
Lacrosse’s native origins

32 Health & Fitness
Finding the right fit

SPRING 2011

A GBMC PUBLICATION FOR OUR COMMUNITY

In MyWords: Family
“Breathes Easy”

After Asthma and
Allergy Treatment

A Sight for Sore Eyes:
Doctors Treat Boy for
Traumatic Eye Injury

Relief forWomen

Pelvic Prolapse

Relief forWomen
SuHering with
Pelvic Prolapse

Why today’s shifting landscape
requires new moves from
lawyers and the profession

GOT TALENT?
LOOKING BEYOND GPAs
TO IDENTIFY MVPs

SQUEEZE PLAY:
LAW CLINICS BALANCE
COMPETING RESPONSIBILITIES

UNIVERSITY OF MARYLAND SCHOOL OF LAW MAGAZINE 2010

Changing
the Game

UNIVERSITY OF MARYLAND
SCHOOL OF LAW—
JD MAGAZINE

• An annual publication targeted at alumni,
students, potential students, policy leaders,
and prospective donors of the University of
Maryland School Of Law.

• Circulation: 12,000



[the complete guide to finding a home in Baltimore City!]

EXPLORE

225+

BALTIMORE

Charming
Neighborhoods
of Baltimore City

The best place
to find your
next apartment
pg. 10

Discover
the perfect
neighborhood
pg. 20

Incentive Programs
Learn about financial incentives
to buy your new home pg. 34

RESOURCE GUIDE
2011

Nursing
U N I V E R S I T Y O F M A R Y L A N D

Fall/Winter 2010 Volume IV, Issue IIThe Magazine of the University of Maryland School of Nursing

U N I V E R S I T Y O F M A R Y L A N D

DISCOVERY

ZONE
Research among nurse scientists is

exploding. The result: Patients of all ages
are benefiting from breakthroughs in care

� PARTNERING TO BEAT BREAST CANCER
� NURSE ANESTHETISTS STEP IN
� UNDERGRADUATE EDUCATION EVOLVES

®

marinalife.com

Exploring Alaska’s pristine inside passage toGlacier BayInside:

Roads Area
Hampton

Cruising the
Chesapeake’s

Spring 2011

FEBRUARY 11-19, 2011
THEATRE DANCE   
PERFORMANCE STUDIES

SCHOOL OF

WELCOMEHOME,
JENNY SUTTER
byJULIE MARIE MYATT

A MAGAZINE FOR THE PATRONS OF

THE BALTIMORE SYMPHONY ORCHESTRA

MARIN ALSOP, MUSIC DIRECTOR

MARCH 4, 2011 - APRIL 29, 2011overture

Meets theMovies
Music brings power to films—inspiring
and transporting audiences. The first
to recognize this was Charlie Chaplin,
who composed masterful scores that
made his early films anything but silent.

When Music

Fresh
ideas
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INTERNATIONAL
READING ASSOCIATION

• An annual convention guide for the
International Reading Association

• Content covers four days of sessions,
workshops, seminars, institutes, and other
offerings targeting literacy professionals
from around the world.

• Circulation: 15,000

UNIVERSITY OF
MARYLAND SCHOOL OF
NURSING MAGAZINE

• A bi-annual magazine for the University
of Maryland School of Nursing.

• Strengthens intellectual and emotional ties of
alumni, policy leaders, and potential donors.

• Circulation: 22,000

MARINALIFE

• A quarterly magazine showcasing the
cruising lifestyle.

• Content features where to cruise, new
marina destinations, restaurants, events,
cruising stories and a directory.

• Circulation: 13,000

LIFEBRIGE HEALTH

• Various Lifebridge Health inserts in the
Baltimore Jewish Times

• Program for Lifebridge Health Gala
• Circulation: varies

CITY LIVING

• An bi-annual publication for Live Baltimore
• Promotes city living and home ownership in

Baltimore City to target readers ages 30
to 45. Content includes neighborhood
profiles, financial incentives and a step-by-
step homebuying guide.

• Circulation: 25,000

OVERTURE MAGAZINE

• Baltimore Symphony Orchestra’s official
program guide for more than 160,000
subscribers and single ticket purchasers at
the Meyerhoff Symphony Hall in Baltimore.

• Published five times during the concert season
• Features concert program notes, feature sto-

ries about the Orchestra, the arts, upcoming
performers and Orchestra news.

• Circulation: 35,000

CLARICE SMITH
PERFORMING ARTS
CENTER AT MARYLAND

• Program guides for music, theatre and
dance performances at University of
Maryland, College Park

• Features biographies, program notes and
school news.

• Publishes 24 times during the school year,
circulation varies.

GARRISON FOREST SCHOOL

• An annual magazine for alumni and potential students of Garrison
Forest School, a private girls school for day and boarding students.

• Content includes articles on campus life, educational programs and
alumni news.

• Publishes August 2011
• Circulation: 6,000


